TrendForce Reports Third-Quarter Global Smartphone Shipments Grew 9.1% to
332 Million; Huawei Succeeds in Its Target of 10 Million Shipped
2015-10-14 Avril Wu
Numerous branded smartphone vendors unveiled their next-generation flagship devices ahead of Apple’s iPhone
6s reveal this September. These earlier major product launches included Samsung’s Note 5, Huawei’s Mate and
Sony Z5 series. Consequently, much of this year’s growth momentum in the smartphone market was
concentrated in the third quarter. According to the latest smartphone shipment report from the global research
firm TrendForce, worldwide smartphone shipments in the third quarter grew 9.1% over the second quarter,
totaling 332 million units. Moreover, Chinese vendors led in shipments with their combined volume at 150 million
units, representing a 16.3% quarterly growth in the shipments of Chinese branded smartphones.
TrendForce smartphone analyst Avril Wu said that with the global economy projected to decelerate in the second
half of 2015, smartphone shipments are expected to remain weak until the middle of 2016. TrendForce’s latest
projection shows that the global smartphone shipments are set grow by 9.3% annually in 2015. In 2016, the
annual shipment growth rate will drop further down to 7.7%. Emerging markets such as Southeast Asia and India
are now the major battlegrounds for vendors as developed markets have become fairly saturated. Increasing
competition also means profits will fall in spite of steady shipments, and this will be the primary issue that most
vendors will have to deal with in the near future.
Samsung’s annual shipments will enter negative territory for the first time; whereas Apple will keep up its sales
momentum in this year’s second half with iPhone 6s
Samsung retained its title as the top smartphone brand by contributing up to 25% of the global shipments in the
third quarter, but the projected shipments of Galaxy S6 and S series devices for 2015 have been reduced to 40
million units. Also, approximately 10 million units of the newly launched flagship device, Note 5, will be shipped by
the end of this year. Samsung has lost much of its shares in the low-end to mid-range markets to Chinese
competitors. TrendForce therefore anticipates that the vendor will see its first ever decline of annual smartphone
shipments in 2015, with a 1% year-on-year drop and around 323.5 million units shipped.
Apple iPhone 6s, which was released on schedule in September, has captivated consumers with its 3D Touch
technology and rose gold exterior. Nonetheless, to surpass the incredible overall shipment result of iPhone 6 will
be quite challenging for iPhone 6s as there is not much that sets apart the two devices appearance-wise. Wu
noted that the main contributors to this year’s iPhone shipments are the large-size models that Apple introduced
for the first time. Based on TrendForce’s analysis, iPhone’s annual shipment growth for this year will reach 16%
with about 223.7 million units shipped.
For its recently released flagship V10, LG avoided using the Qualcomm 810 processor and upgraded the device’s
RAM to 4GB. The major feature of V10, however, is its 2.1-inch secondary touchscreen that fits seamlessly above
its main touchscreen. Similar to the screen area that tapered to the sides of Samsung Galaxy S6 Edge, LG V10’s
secondary screen can be used for displaying notifications. Whether this addition has helped boost its sales will be
determined by the vendor’s fourth-quarter shipment performance. TrendForce projects LG’s annual smartphone
shipments to grow by around 8% this year.
Huawei becomes the first Chinese smartphone brand to reach 100 million units in shipments and cements its
position as the third-largest vendor worldwide
Huawei’s shipment performance in the third quarter was much above expectations. Not only has the vendor
achieved its target of 100 million units shipped this year, its annual result may be able to touch the 110 million unit
mark as well. The Mate S series, which was launched in September but earlier than the iPhone 6s reveal,
features Force Touch, a rival technology to Apple’s 3D Touch. Moreover, Mate S is priced at the high-end market
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level, indicating that Huawei has ambition to position itself as the premier international brand. Based on
TrendForce’s estimation, Huawei smartphone shipments for this year will grow upwards of 40% over 2014.
Xiaomi’s attempt to enter the high-end market with the pricier Mi Note series was unsuccessful, and the vendor
will be returning to selling devices with high cost-performance ratios such as Redmi Note 2 and Mi 4c during the
second half of 2015. TrendForce’s analysis shows that Xiaomi will fall short of its shipment target for this year,
which is also set at 100 million units. However, the vendor will be able to achieve 14.6% in annual shipment
growth because of the contributions from its more affordable devices.
Lenovo annual shipments are estimated at 70 million units as the vendor’s offerings for this year did not stand out
among its competitors. Lenovo is currently undergoing a company restructuring process, which will provide an
opportunity for its smartphone business to start afresh next year.
Wu added: “Huawei is the first Chinese smartphone brand to reach 100 million in annual shipment volume, but it
is unlikely to be the only Chinese vendor to arrive at this threshold this year. The combined shipments OPPO and
VIVO may also hit the 100 million unit mark, considering that both brands are subsidiaries of BBK Electronics
headed Duan Yongping. Unlike other vendors, OPPO and VIVO are more focused on strengthening their
relationships with retail agents, including putting efforts in developing profit-sharing arrangements. Thus,
TrendForce expects that both brands will see relatively high shipment growth for this year and the next.”
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TrendForce is a global provider of the latest development, insight, and analysis of the technology industry. Having
served businesses for over a decade, the company has built up a strong base membership base of 435,000
subscribers. TrendForce has established a reputation as an organization that offers insightful and accurate analysis of
the technology industry through five major research divisions: DRAMXchange, WitsView, LEDinside, EnergyTrend and
Topology. Founded in Taipei, Taiwan in 2000, TrendForce has extended its presence in China since 2004 with offices
in Shenzhen and Beijing. For more details about TrendForce, please visitwww.trendforce.com
Major research divisions:
DRAMeXchange focuses on memory, storage and the consumer electronics industry including PC DRAM, Mobile
DRAM, Server DRAM, NAND Flash, SSD and smartphone.
WitsView offers comprehensive coverage of the display industry from upstream components, midstream panels/touch
modules to downstream system integrators, brands and channels.
LEDinside covers all aspects of the LED supply chain from upstream equipment/materials, midstream chip/packaging
to the downstream backlight and lighting market.
EnergyTrend specializes in green energy research, such as solar energy, lithium battery, energy storage systems and
xEVs.
Topology studies structural trends of technology industries in the Greater China Region and beyond, focusing on
semiconductors, photovoltaic technology, telecommunications, and IA.
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