TrendForce Forecasts VR Market Value to Hit US$70 Billion in 2020 as
Innovative Apps Enrich This Industry
2015-12-04 Jason Tsai
Consumers’ relentless pursuit for richer audiovisual experience has propelled the popularity of virtual reality (VR)
devices and drawn in more companies to invest in this market. Furthermore, the competition among the
increasing number of players will bring about diversification and growth of VR applications. According to the latest
estimation by global market research firm TrendForce, the total value of VR market (including hard- and software)
will reach US$6.7 billion in 2016 and will proceed to skyrocket to US$70 billion in 2020.
“These explosive growth projections actually do not sufficiently reflect just how hot the VR industry is right now,”
said Jason Tsai, TrendForce wearable device analyst. “The figures do not include the value of non-commercial
uses of VR technology. For example, the industry is currently pushing the development of free software and do-ityourself apps. While these projects do not immediately generate revenue for the developers, they have a vital role
in the promotion market growth and innovations.”
Consumers’ exposure to VR content will increase with the help of social media such as Facebook and YouTube
Tsai pointed out that the VR industry is at its infancy, so companies behind major social media platforms such as
Facebook and YouTube will provide software tools and support services for the production of VR videos. People’s
habit of creating, uploading and sharing their works on these platforms will result in the growth of user-generated
VR content that will in turn attract more consumers. In sum, social sharing will make VR technologies more
influential and more tied to social media platforms.
Other media and entertainment organizations are experimenting with VR technologies as well. National Basketball
Association, for example, has introduced VR broadcasting this season to provide fans at home an experience akin
to watching games live at the arena. News media giant New York Times has also launched, NYT VR, a free
smartphone app that provides 360 degree, VR news videos. NYT VR is a non-commercial venture that uses this
emerging technology to get consumers of news more personally involved in reported events and issues.
Tsai added: “The development of the VR industry is not solely based on wearable devices launched by major
hardware vendors such as Sony, Oculus and HTC. Much of the growth drive also comes from independent
developers that contribute innovative apps to the VR industry. Their market value is not often reflected in the data.
Since making apps does not have a high entry barrier, there has been a proliferation of non-commercial software
made by students, independent developers and content providers. Instead of being guided by immediate
commercial interests, they aim to attract consumers’ attention with innovative products. Major device vendors are
therefore aggressively courting these independent developers. Collaboration with academic institutions is also
another way for the industry to diversify the VR content to create more value.
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About TrendForce
TrendForce is a global provider of the latest development, insight, and analysis of the technology industry. Having
served businesses for over a decade, the company has built up a strong base membership base of 435,000
subscribers. TrendForce has established a reputation as an organization that offers insightful and accurate analysis of
the technology industry through five major research divisions: DRAMXchange, WitsView, LEDinside, EnergyTrend and
Topology. Founded in Taipei, Taiwan in 2000, TrendForce has extended its presence in China since 2004 with offices
in Shenzhen and Beijing. For more details about TrendForce, please visitwww.trendforce.com
Major research divisions:
DRAMeXchange focuses on memory, storage and the consumer electronics industry including PC DRAM, Mobile
DRAM, Server DRAM, NAND Flash, SSD and smartphone.
WitsView offers comprehensive coverage of the display industry from upstream components, midstream panels/touch
modules to downstream system integrators, brands and channels.
LEDinside covers all aspects of the LED supply chain from upstream equipment/materials, midstream chip/packaging
to the downstream backlight and lighting market.
EnergyTrend specializes in green energy research, such as solar energy, lithium battery, energy storage systems and
xEVs.
Topology studies structural trends of technology industries in the Greater China Region and beyond, focusing on
semiconductors, photovoltaic technology, telecommunications, and IA.
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